Allianz Retire+

POWERED BY PIMCO

Get to know our target audience
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Over the next 20+ years, the number of
70+ year old Aussies will grow 3x faster
than the general population

This material has been prepared by Allianz Australia Life SOURCE: ROY MORGAN SINGLE SOURCE, DEC 2017,
Insurance Limited for general information purposes only. AUDIENCE: ALL 55-74 YRS WITH SAVINGS $100-999K
It is not comprehensive or intended to give financial HAVE ANY SUPERANNUATION (INCL. PENSIONS/
product advice. Any general advice provided in this ANNUITIES) POPULATION 1.716M.

material does not take into account your objectives,

financial situation or needs. Before acting on anything

contained in this material, you should speak to your adviser allianzretireplus.com.au

and consider the appropriateness of the information

received, having regard to your objectives, financial

situation or needs.

No person should rely on the content of this material or
act on the basis of anything stated herein. Allianz Australia
Life Insurance Limited and its related entities, agents

or employees do not accept any liability for any loss
arising whether directly or indirectly from any use of this
material. Past performance is not a reliable indicator of
future performance.

Prior to making an investment decision, investors should
consider the relevant Product Disclosure Statement (PDS)
and Policy Document which are available on our website
(www.allianzretireplus.com.au).

The product is issued by Allianz Australia Life Insurance
Limited, ABN 27 076 033 782, AFSL 296559. Allianz Retire+
is a registered business name of Allianz Australia Life
Insurance Limited.

PIMCO Australia Pty Ltd, ABN 54 084 280 508, AFSL 246862
is not the issuer or promoter of the product and therefore
does not warrant the performance of the product. PIMCO
Australia Pty Ltd provides investment management services
to Allianz Australia Life Insurance Limited.
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Allianz Retire+ Get to know our target audience

S J Born between 1946-1964

Average Age

7 5 % Are married/defacto
Are retired

H lified
d:g‘,’feg e . More than three quarters have
no children at home

m Emetheir own ‘ ‘ ‘

4 Million are using Facebook E&

(and they use it 15 times per week)

Staying Fit ,
Focus on feeling healthy and young
and participate in a mix of solitary

and group activities M . t
 lf-fulfilment,

Travel

Invest time and money into

extended holidays to fulfil wmwmh and l:hjt‘Mf

travel dreams
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Their independence leads ' ' )
them to projects like crafting : \

)

handmade products/furniture
and gardening

Coreer Choree .- THE PARADOX
2/3 of those working want to

switch careers to professions :

such as consulting or teaching OF Boo M E RS
Music & Concerts : but do let me know it's
Nostalgic about their concert- for people my age

going and enjoy listening

to good tunes but | would like

some assistance

EXplOFI ng Tech but | do want to
They take pleasure in learning contribute
about new technology, and the

_°J internet has changed the way they ~ : but | have money
shop - 56% purchase travel online. to spend
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Australia’s
i - 9% -
Yet only comprise 25% “ 75%

of the population.

91% prefer to invest in
something with a safe return




